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DESIGN
CONCEPT

For project, I will be creating a visual system for my brand, Route & 
Vine. Route & Vine is a wine company that offers a wine started kit to 
drinkers looking to explore the world of wine. They would partner with 
vineyards around the world to bring the consumer a global palette of 
flavors. Not only will the consumer learn about wine but they will also 
explore the culture of wine making and significance from around the 
world.

Wine is the oldest form of alcohol in history but today it is often over-
looked by young drinkers. This is because the younger crowed is uned-
ucated and perhaps timid when it comes to trying wine.

Route & Vine is wine subscription service that is catered to young 
adults, looking to explore the wine world. The service would send cus-
tomers a bottle of wine every month to try, and customers can rate the 
bottle on the Route & Vine website or app. This helps the system find 
out what kind of wine the customer favors.. 

The goal of this project is to create a visual system that promotes wine 
tasting and educates a younger audience on the wine making process 
and traditions globally. Visually, the objective is to create a cohesive 
brand identity that is timeless, textured, and fresh compared to other 
wine subscription brands.

PROJECT
BREIF

For this project a visual system will be designed for a substantive imag-
ined brand. The goal is to create a successful system-wide solution 
through research, analyzation, ideation, and development of delivera-
bles. The design should speak to a targeted audience and should have a 
strong concept. These deliverables can include logo system, posters, book-
lets, social media posts, website, packaging, etc. The purpose of project 1 
is to explore the key principles of a visual system and design strategies. 
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BRAINSTORMING CONCEPTUALIZATION
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COLOR & TYPE STUDIESVISION BOARD
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DETAILS A Design style study was done to explore different art media 
for the brand visuals. Hand drawings were tested against dig-
ital illustrations to finalize a illustration direction.

DESIGN STYLE EXPLORATIONBRAND RESEARCH
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DESIGN PROCESSDESIGN PROCESS
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DETAILS A Brand kit was finalized which includes logo, logo variations, 
typefaces, colors, and patterns

BRAND KITLOGO SKETCHES
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DETAILS

DESIGN PROCESS

Many types of lables were considered for the wine 
bottle labels such as die cut, wrap around, or sin-
gle sticker designs.

DESIGN PROCESS
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DETAILS

WEB DESIGN 

Wine labels were created as single stickers. A 
matching card was created for each wine with 
additional information.

DESIGN PROCESS
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WEB MOCK UPSWEB DESIGN EDITS
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DETAILS Social media posts were refined to be more engaging and in-
tentional. New posts focused on community and real people. 

SOCIAL MEDIADESIGN PROCESS
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PACKAGINGSOCIAL MEDIA
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DESIGN PROCESSDESIGN PROCESS
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