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PROJECT In this project, a beverage packaging design will be created for three

BREIE bottles of the same brand, but differing flavors/types. This project will
induce the design of Safety, Functionality,Convenience, Packaging Differ-
entiation, Promotion, Brand Reinforcement, and Communication.

The deliverables for this project include logo and full identity branding,
three flat labels, physico| de|ivery of design, and outer container.

DESIGN Nectar of the Gods a simple and healthy take on sweet and sugary
CO N C E PT coffee. Stevia is a zero c0|orie, p|on’r based sweetener, however, there
are no simple syrups designed for coffee with stevia. This whole in the
market will give this bottle packaging a place to shine.
Through graphics and type, the packaging will depict ancient three of

the most powerful greek goddesses and how they have passed down
the sweet stevia nectar to humans to enjoy. The design will mix female
ancient statue, with modern design elements to create a magical and
inviting aesthetic.

The three flavors will be Aphrodite’s Caramel, Athena’s Vanilla, and
Artemis's Mocha. Aphrodite was the goddess of love, sex, and beauty.
Athena was the goddess of reason, wisdom, and war. Artemis was the
goddess of the hunt. This design will represent female empowerment

by encouraging healthy food options and depicting female icons.
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BRAINSTORMING

CONCEPTS

Heavely
Goddess o
Religion
People

DETAILS Mind maps and other brainstorming methdods were used
to explore concepts and design ideas. Using different
brainstrorming tatics leads so a well rounded reasearch
and exploration of the project.

CONCEPT 1.

This beverage concept is a simple and healthy take on sweet and sugary coffee. Ste-
via is a no calorie, plant based sweetener, however, there are no simple syrups de-
signed for coffee with stevia. Using nature inspired graphics and clean/ modern type,
the packaging would convey a cozy, healthy, and sweet message. Possible flavors
could include: Salted Caramel, French Vanilla, Hazelnut, Irish Cream, Butterscotch,
chocolateThe logo/ brand would be Whole Foods inspired, meaning is would look high
end while still feeling healthy and desirable.

CONCEPT 2:

Wine is an ancient drink, but now days, very few young drinkers would pick wine as
their first choice. This packaging concept would advertise wine to a younger genera-
tion by creating a story of a day full of wine. Flavors would include, a red, a rose, and
a white. Each of these flavors would signify and time of day and would depict part of
the story. Not only would the wine bottles themselves be unique but the design would
stand out among other wine bottles and labels. To unify the bottle, a sundial would
hold the bottles in a shelf like container.

CONCEPT 3:

Dairy free milk options are limited. And healthy dairy free options are even more rare.
Concept 3 would be a take on old fashioned glass milk cartons, but for clean and
healthy Dairy free milks. Flavors could be almond, oat, coconut, and soy milk. The
label and packaging would be inspired by real vintage milk packaging, but with a fun
modern twist. A mascot would invite consumers to try dairy free milks. The glass bot-
tles would give it weight. The container could be a wire and wood carton.
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LABEL VARIATIONS
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LABEL VARIATION LABEL EDITS
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LABEL EDITS

LABEL FINALS
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P.O.P DISPLAY SKECHES

P.O.P DISPLAY
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For the Point of Purchase Display, | want to create a
display that depicts Mt. Olympus. The bottles will sit on a
wood stand, spray painted gold. The arch in the
background will provide product information and brand

logo. It will also contain the display. Other elements include

cloud stuffing and gold leaves to further express the

magical and god-like aesthetic.

/ WECTHR. ™\

DETAILS

A Point of Perchase Display was design to showcase the
bottles within a store. The display was physically built and
photographed.
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